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ADvTECH remains Africa’s leading private 

education provider. Academic excellence is core 

to our strategy and has enabled us to continue  

to grow our market share, notwithstanding the 

continued increase of new entrants into the market.

With the advantage of a strong central academic 

team that supports our learners, students, teachers 

and lecturers in differentiated brands that live out 

their own unique identities, we remain at the 

forefront of private education in the basic, higher 

and other tertiary education sectors.

Delivering on academic excellence is a critically important part 

of the group strategy, and the academic strategy is key to the 

schools and tertiary divisions.

ACADEMIC EXCELLENCE WITHIN 
THE SCHOOLS DIVISION
The ADvTECH schools academic team’s objective is to ensure that  

our students progress incrementally in a learning environment that is 

inspiring, engaging and challenging. 

The academic focus is centred on four strategic quadrants: the formal 

curricula and performance in the related assessments; core skills as 

essential global competencies; digital literacy; and global citizenship 

as an organising value base.

Given the critical value of excelling in the demanding school-leaving 

examinations and to the future of each of our students in the schools, 

strong emphasis is placed on ensuring that students are well prepared. 

Ongoing individual student progress is supported by continual analysis 

of student performance data, which is used to promote a personalised 

learning pathway. Our consistently exemplary matric results, which 

inevitably include a notable number of distinctions, are clear indicators 

that we offer the highest standard in education.

Our brands are known for their high standard of quality education 

provided to various target markets and communities. Offerings differ 

per brand based on, inter alia, price, curriculum, examining authority 

or qualification and augmented non-academic offerings that, together, 

create the individual identity of the brand and campus. Regardless of 

the brand or programme/qualification, ADvTECH consistently delivers 

academic excellence and a tailored student experience, which results 

in the development of life and tertiary study-ready young people       

and qualified and competent graduates who are in high demand       

in the workplace.

STRATEGIC 
OBJECTIVE 
ACADEMIC 
EXCELLENCE: 
THE CORE OF OUR BUSINESS

FOCUS ON

CURRICULUM
The Department of Basic Education (DBE) 

Curriculum Assessment Policy Statements (CAPS)

Independent Examinations Board (IEB) 

Cambridge International (Cambridge) 

Early Years Foundation Stage (EYFS)

CORE SKILLS
Thinking skills | Research skills | 

Communication skills |
Social skills | Self management

GLOBAL CITIZENSHIP
Values | Attitudes | Behaviours | 

Embracing diversity | Taking action/Service 

DIGITAL LITERACY
Investigation | Creating | Communicating | 

Collaborating | Organising | Digital citizenship
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 CORE TO OUR STRATEGIES ARE:
> EXCEPTIONAL TEACHING AND LEARNING.

>  BENCHMARKING OUR PERFORMANCE against  

others and relative to prior years of our own performance to 

ensure we are living out a continual improvement ethos and 

can provide evidence to support our claims to excellence.

>  LEARNING AND OTHER ANALYTICS are used to 

support decision making.

>  INTERNATIONAL AND EMPLOYER RECOGNITION 

which requires the ongoing building of our reputation 

and relationships. 

Refer to our strategic objectives on pages 10 to 15 and 

in the CEO’s report on page 18.
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The second of the strategic quadrants is the core skills 

continuum aimed at ensuring that students in our schools 

develop global competencies. The five key areas are:

 > Developing critical, creative and reflective thinking skills.

 > Developing research skills and the ability to analyse and interpret 

information from primary and secondary sources.

 > Developing strong communication skills that enable students to 

effectively share their opinions and collaborate with others using a 

variety of media and platforms.

 > Developing strong interpersonal and social skills so that our students 

can collaborate effectively in diverse contexts.

 > Developing self-management skills to empower students with 

organisational skills, including self-regulation, while developing a 

growth mindset to enable perseverance in the face of challenging 

and complex situations.

These core skills are not adjunct to the formal curriculum but are 

embedded in teaching and learning and all curricula and co-curricula 

activities in our schools. The central team supports the development of 

teacher competency through master classes, mentorship and 

networking, ensuring that the core skills are part of the school culture 

and mindset.

Digital literacy extends far beyond computer literacy in our 
digital world and is thus given particular attention.  

The structured and progressive curriculum includes computational 

thinking and programming, networking and productivity and global 

competencies such as creativity, collaboration and communication. The 

current primary school programme, Digital Literacy in the Primary Classroom, 

was developed by internationally acclaimed academic Dr Neelam Parmar, 

director of e-learning for the United Learning group of schools in the UK. 

In addition, various schools have introduced GoLab, a hands-on  

21st century technology space, which includes using and applying new 

age technologies such as 3D printing, laser cutting, electronics, robotics, 

programming and design software. GoLab provides a combination of 

practical learning environments addressing real-world issues, taught 

through collaborative problem-based learning using 21st century higher 

order thinking skills and approaches. More often than not the problems 

students seek to solve in the GoLab spaces are associated with the UN 

Sustainable Development Goals and the approach used in the GoLabs 

includes the use of all the core skills.

SCHOOLS HIGHLIGHTS
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The fourth and final quadrant in the academic strategy 
promotes the development of our students as aware and 
contributing global citizens. The United Nations Sustainable 

Development Goals 2030 are referenced to provide a framework for 

engaging our students with global challenges such as hunger and 

environmental degradation as well as global opportunities such as 

gender equity and diversity.  The aim is to nurture the values, behaviours 

and solution-seeking mindset in our students from a young age, so that 

we can encourage them to embrace innovation, creativity and the 

ability to articulate their perspectives and contributions. These skills 

draw on the formal curriculum as well as the core skills and digital 

literacy to support the development of globally competent individuals 

who will make meaningful contributions to society.  

This integrated approach to excellence is what makes ADvTECH 

schools so effective in their education offerings. Our students 

leave our schools with the confidence to contribute to and find 

their place in 21st century learning and living.

We continually strive to improve and 

regard it essential to undertake 

international assessments such as the 

Schools International Assessment Test 

(SIAT) and those moderated by the Victoria 

Curriculum Assessment Authority (VCAA). 

By combining local external assessments with 

international ones, we have ample data and a 

clear understanding of how our students are 

performing in specific learning areas, and 

receive continuous feedback on the success 

of our educational efforts in all our schools. 

INTERNATIONAL RECOGNITION 
BY IVY LEAGUE SCHOOLS
 More than ten of the world’s top universities, including 

Harvard, MIT, New York University, Columbia, Cornell and 

Princeton, returned to Crawford College, Sandton, in 2017 to 

identify top matriculants to join their programmes in 2018. 

In recent years, the opportunity to study at these leading 

universities has seen several Crawford College students 

excel on the global stage.

TOURNAMENT OF MINDS
 ADvTECH hosted the first Tournament of Minds (TOM)  

held in South Africa. TOM is an international competition, 

initiated in Australia and conducted in 16 different global 

regions. Where TOM differs from other international 

competitions is that the focus is not only on content and 

process in one discipline, but rather on problem solving 

and creative thinking activities involving open-ended 

challenges. These include experimentation and divergent 

thinking, while promoting collaboration within teams to 

develop potential solutions. The TOM finals were held at 

Summit College and included 13 schools with 32 teams 

and 240 students. The challenges are set internationally. 

Already, we have had several requests from other schools  

to participate in 2018. 

INDEPENDENT SCHOOLS ASSOCIATION OF
SOUTHERN AFRICA ISASA
 ADvTECH Schools joined ISASA, the largest and longest 

standing association of independent schools in Southern 

Africa, in 2017. The organisation has more than 760 

members in South Africa, Botswana, Swaziland, 

Namibia, Angola, Lesotho, Mozambique and Zambia.

On pages 42 to 43 we highlight how we manage these key 

stakeholder relationships. More information on the 

schools division can be found on pages 32 to 35.
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TERTIARY DIVISION
ADvTECH’s tertiary division continued to grow its reputation as the 

leading provider of high-quality private education in the country. 

In keeping with our commitment to academic excellence, 

substantial investment ensured that ADvTECH was able to grow its 

offering and that more students would be able to access courses, 

either at state-of-the-art campuses across South Africa, or through 

industry-leading distance education. Adding to the attractiveness of 

workplace-focused curricula, prospective students continued to be 

drawn by the advantage provided through smaller class sizes and 

resultant personal attention, which is no longer a feature of higher 

education in many other institutions.

THE IIE 

With an average module pass rate of 82% and 99 higher education 

qualifications offered at Varsity College, Vega and Rosebank College 

campuses, the Independent Institute of Education (IIE), ADvTECH’s 

higher education division, continued to cement its position as 

South Africa’s leading private university. Our strategic decision to 

create one higher education provider operating through strongly 

differentiated brands pays off in the quality of the education offered 

to students. 

The IIE’s four faculties operate across 20 campuses with 99 accredited 

qualifications from higher certificate to masters’ level, to more than 

33 000 full qualification students. The IIE also offers numerous 

qualifications through distance and part-time learning. This range and 

scope means that there is a perfect educational opportunity for 

virtually every ambition. Over and above local accreditation through 

the statutory bodies, the IIE is also accredited by the British 

Accreditation Council (BAC) and has its offerings. Standards are also 

verified by several other professional and strategic partners.

The IIE’s brands placed 2 363 students in their first jobs in 2017. 

This bears testament to the effectiveness of its approach to work 

readiness, which includes tailor-made preparation programmes and 

Career Centres on campus.

Read more on the GEP programme  

on page 39, in the tertiary division reports.

Last year, the BAC again accredited the IIE, 

which demonstrates to students and 

employees that the IIE’s standards are indeed 

world-class and undoubtedly instils 

confidence in students about the credibility 

and value of their qualifications. The BAC is an 

independent authority in the UK that accredits private providers in the 

UK and elsewhere, including countries such as Greece, Switzerland, 

Singapore, India, Mauritius and the United Arab Emirates. 

Refer to pages 36 and 37 for accreditation and 

endorsements per brand.

Although each brand has its own particular focus and emphasis, the IIE’s 

success can be attributed to its unwavering commitment, on all 

campuses and in all programmes, to launching and building students’ 

careers, by way of:

 > innovative, student-centred teaching and learning, which includes 

comprehensive student support; 

 > industry-relevant curricula based on established industry and 

academic partnerships and verified through regular programme 

reviews and graduate tracking studies;

 > learning opportunities that meet the diverse needs of our students; and

 > structured programmes on all campuses linking students to the 

world of work.

Read more about our key stakeholder 

relationships on pages 42 and 43.

By law, private higher education institutions in 
South Africa may not call themselves private 
universities, even though registered private 
institutions are subject to the same 
regulations, accreditation requirements and 
oversight as public universities.

ABOUT  
PRIVATE UNIVERSITIES

i

STAFF EMPLOYED 
IN THE CENTRAL 

ACADEMIC TEAM

100

STRATEGIC OBJECTIVE 
ACADEMIC EXCELLENCE:
THE CORE OF OUR BUSINESS
CONTINUED

FOCUS ON
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The IIE is able to achieve these successes because its model enables it to 

draw on the skills of all its people across 20 DHET registered sites 

nationally. This rich resource offers unmatched access to academic and 

industry leadership, resulting in curricula and campus experiences being 

deliberately set up to promote student success. The academic work 

is coordinated by our central academic team, which has enviable and 

extensive higher education experience and a track record of supporting 

their qualifications and brands.

There are more than 100 professionals in the central academic team, 

including academics, instructional designers, professional editors, 

content developers, programme managers, operations coordinators, 

business process analysts, business intelligence experts and research and 

curriculum development specialists. The result is a strong central 

capacity from which the expertise at the brands and on the campuses 

can leverage support for the creation of focused and meaningful 

campus experiences. In particular, for the achievement of the academic 

deliverables, the academic expertise at brand level is leveraged strongly 

to supplement the central skills and results in an effective and 

efficient network.

A measure of the success of this structure is that the IIE has the only 

DHET accredited and peer reviewed academic journal managed by a 

private higher education institution. The Independent Journal of Teaching 

and Learning is in its 12th year of publication with two editions annually, 

and is available on open access platforms. 

NEW ACADEMIC MARKETS

Statistics have shown that the tourism sector remains one of the 

fastest-growing economic sectors and ADvTECH, through Capsicum 

Culinary Studio and The Private Hotel School (TPHS), now has 

comprehensive academic offerings for those who aim to pursue 

careers in the hospitality and tourism industry.

The highly skilled teams of professionals at TPHS and Capsicum teach 

both nationally and internationally accredited courses, and its 

qualifications and graduates are sought-after in the workplace, both 

locally and abroad. With seven campuses between the two brands, one 

of which is a shared campus, both brands provide academic 

programmes, which include practical training and specialised skills that 

equip students to succeed in the hospitality and tourism sectors. 

TPHS offers qualifications ranging from entry level chef qualifications 

to advanced diplomas in hospitality and events management as well 

as culinary arts. The curriculum combines innovative and cutting-edge 

hospitality instruction with sound practical training and knowledge of 

the industry. Students are trained to master professional skills and 

obtain high levels of the specialised knowledge needed to excel in 

the hospitality environment. Its qualifications are endorsed by the 

American Hospitality Academy International Hotel Management 

Schools (AHA-IHMS), thus allowing students to complete an optional 

year in the USA.

The school’s alumni rate of employment is a remarkable 100%,  

which attests to the quality of education offered and workplace 

recognition thereof.

In the past decade, more than 4 000 chefs have graduated from 

Capsicum, with many snapped up by leading local and global 

restaurants. Capsicum offers five full-time and part-time City & Guilds 

recognised courses including Certificate in Food Preparation and 

Cooking, Diploma in Patisserie, Diploma in Food Preparation and 

Cooking and the Combination Programme in Culinary Arts. 

Oxbridge Academy is one of the fastest-growing distance learning 

colleges in the country, and services more than 20 000 students 

annually. Oxbridge offers students opportunities to gain job-relevant 

skills and strengthen existing skills and experience with an appropriate 

qualification or skills course, backed by strong academic and student 

support from industry experts and tutors. 

The University of Africa (UoA), based in Zambia, offers distance 

learning qualifications to a growing student base in Southern Africa, 

including in South Africa, Zambia, Zimbabwe, Angola, Uganda and 

the Democratic Republic of Congo. The university’s pan-African PhD 

programme, Leadership in Africa’s Development, is the first of its kind on 

the continent. The UoA has eight faculties offering 31 qualifications 

ranging from certificate to doctorate levels.

Refer to the CEO’s report for more insight on 

pages 18 to 21.

ACADEMIC 
EXCELLENCE

FOCUS ON
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ACCREDITED ACCCRRED TEED
TERTIARYTEERTIAARY
COURSESCOOUURSESS

165 2 PhDs  | 10 MASTERS | 11 HONOURS   
47 DEGREES  | 36 DIPLOMAS | 28  HIGHER CERTIFICATES 
31   VOCATIONAL TRAINING

ADvTECH tertiary’s focus across all brands is on 
building student careers by continuously developing 
curricula to remain relevant in the world of work.  
We build strong industry, academic and professional body partnerships 

that ensure this relevance, while our commitment to student success 

includes a focus on quality teaching and student support and 

development. We seek to produce graduates who can and will contribute 

to the economy and society and, as a result, we unquestionably hold the 

leadership position in private education. 

ACCREDITED TERTIARY COURSES BY CATEGORY:

1 7

2 DIPLOMAS

2  HIGHER 
CERTIFICATES

9  VOCATIONAL 
TRAINING 
COURSES

   1 MASTER’S

11 HONOURS

27 DEGREES

34 DIPLOMAS

26  HIGHER 
CERTIFICATES

I I E

99
C A P S I C U M

5
5  VOCATIONAL 

TRAINING  
COURSES

T H E  P R I V A T E 
H O T E L 

S C H O O L

13
O X B R I D G E

17
17  VOCATIONAL 

TRAINING 
COURSES

T H E
U N I V E R S I T Y
O F  A F R I C A

31
  2 PHDs

  9 MASTER’S

20 DEGREES

To accommodate its diverse range of qualifications, from higher 

certificates to master’s degrees, the IIE now operates four faculties, 

namely the Faculty of Commerce, Faculty of Social Sciences, Faculty of 

Information and Communication Technology and the Faculty of 

Humanities to ensure that each area has the academic focus and 

leadership needed to underpin our quality offerings. In 2018, in 

response to the growth in the key areas of Law and Education, new 

faculties in these areas will emerge from the existing ones and the IIE 

will have six faculties by the end of 2018.

In keeping with its broader commitment to develop the reputation 

and standing, as well as the quality of the offering of private higher 

education in the country, the IIE is a founding member of SAPHE, 

an association of South African Private Higher Education institutions.

The graduate employability strategy of the IIE, as implemented  

on Rosebank College campuses throughout South Africa, was 

recognised as a top programme of its kind by the World Bank’s IFC  

in a pilot review of similar programmes. 

Please refer to our website www.advtech.co.za for more detail.

Oxbridge student and study support/facilitators call centre was 

expanded in 2017 in order to increase the level of support 

for students.

Refer to our key stakeholder relationship overview to 

understand the media engagements on pages 42 and 43.

TOTAL 

Refer to pages 36 and 37 for 

accreditation information.

STRATEGIC OBJECTIVE 
ACADEMIC EXCELLENCE:
THE CORE OF OUR BUSINESS
CONTINUED

FOCUS ON
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NEW IIE COURSES 

DEVELOPED IN 2017,  

OFFERED IN 2018:

ACADEMIC 
EXCELLENCE

FOCUS ON

LOOKING AHEAD 

Distinguishing ADvTECH from its peers and new entrants into 

the education sector is our commitment to innovation through 

the development of new qualifications, our approach to 

teaching and learning and our unrivalled provision of student 

support and service.

A schools and tertiary administration software system, internally 

referred to as STASY, will for the first time in 2018 provide our 

schools with consolidated information and high-quality reporting 

and analytics to generate actionable insights. It provides portals for 

parents, students and teachers and will therefore change the way 

we interact and give feedback. It will be further supplemented 

with analytical tools and internal and external benchmarking. 

This new system will enable us to set up common learning 

management tools to drive best practice and online professional 

development programmes. The system will also enable us to 

improve data literacy of teachers and school managers, therefore 

enabling better data-driven decision making. This learner analytics 

system will be rolled out to the tertiary division in 2019.

 

   For details on the operational benefits, refer to 

the CEO’s report on pages 18 to 21.

We continue to make full use of IIELearn, the Learning 

Management System (LMS), which supports the teaching and 

learning strategy to reach more students in the distance mode 

and enhance the learning experience of our on-campus students. 

Effective online education strategies will be applied in the coming 

years to support our growth in the distance education space. We 

monitor each new operational feature to ensure that our growth 

does not compromise the quality of our teaching and learning. 

The Bridge, ADvTECH’s new assisted learning school, opened in 

January 2018 and offers exciting alternatives for frustrated parents 

and students who are not currently adequately catered for in 

mainstream or special needs schools. Responding to a significant 

market demand, The Bridge represents a much-needed 

opportunity for children with average to above average ability, 

whose learning is impacted by challenges such as Attention Deficit 

Hyperactivity Disorder (ADHD), Attention Deficit Disorder (ADD) 

and mild autism or anxiety, or who have been through illness or 

trauma which has affected their progress.

The school assists learners to bridge the gap between where they 

currently find themselves and what is required in mainstream 

schools, in order to help each learner reach their full potential and 

develop strategies that will enable them to return to a mainstream 

classroom, confidently and empowered. With small classes capped 

at 12 pupils, an individualised learning approach and therapeutic 

programmes, The Bridge caters to learners who are cognitively on 

par or ahead of their peers to address whatever the challenge is 

that has kept them from succeeding in mainstream schools.

Refer to the schools division report  

on pages 32 to 35 for more detail.

NEW QUALIFICATIONS 

FIRST OFFERED  

IN 2017:

BACHELOR OF COMPUTER 

AND INFORMATION 

SCIENCES IN APPLICATION 

DEVELOPMENT

BACHELOR OF ARTS 

HONOURS IN 

COMMUNICATION

BACHELOR OF  

COMMERCE HONOURS  

IN MANAGEMENT

BACHELOR OF  

ACCOUNTING

BACHELOR OF ARTS 

HONOURS IN INTERIOR 

DESIGN

BACHELOR OF LAWS

BACHELOR OF BUSINESS 

ADMINISTRATION  

IN LOGISTICS AND  

SUPPLY CHAIN 

MANAGEMENT

HIGHER CERTIFICATE IN 

LOGISTICS AND SUPPLY 

CHAIN MANAGEMENT

TERTIARY HIGHLIGHTS

e IIE’s VarsityFive of  the II
duates scored in College gradu

the Top 20 in the 2017 Southin
stitute of Chartered African Inst

ountants’ (SAICA) Acco
tificate in the Theory Certi

of Accounting examsof

VARSITY COLLEGE  
SAICA SCORES 

83%

REDITEDACCR
ERTIARYTE

COURSESC

165

  For 2017 industry 

awards and 

achievements, refer 

to the tertiary 

divisional report, 

pages 38 to 39.

VEGA
STUDENTS WON

12
INTERNATIONAL

ACCOLADES
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CrawfordSchools™ is a trailblazer in innovative and 
forward-thinking education, offering well-rounded contemporary 
education from Grade 0000 to 12 in pre-primary, preparatory and 
college. Every student is acknowledged and offered the 
opportunity to excel. The child-centred approach inherent in 
every school prompts students to examine and realise their own 
potential, ensuring every child is a masterpiece.

www.crawfordschools.co.za

20 1993 Gauteng and 
KwaZulu-Natal

Independent Schools 
Association of Southern 
Africa Early Childhood 
Development Curriculum 
(ISASA ECDC)

South African Curriculum 
Assessment Policy 
Statements (CAPS) 

Independent 
Examinations Board 
Subject Assessment 
Guidelines (IEB SAGS)

Trinityhouse is founded on Christian principles and traditional 
values and comprises pre-primary, preparatory and high schools. 
Its students are offered a healthy balance of academic, sports and 
cultural activities within a structured, secure and disciplined 
environment from Grade 0000 to Grade 12.

www.trinityhouse.co.za

13 1997 Gauteng and 
KwaZulu-Natal

ISASA ECDC

CAPS

IEB SAGS

Elkanah House strives to create a homely, diverse and 
challenging learning environment, which follows the teaching of 
Christ to empower students to develop to their full potential. 
School includes a pre-preparatory, preparatory and college from 
Grade 000 to Grade 12.

www.elkanahhouse.co.za

5 1997 Western Cape ISASA ECDC

CAPS

IEB SAGS

Glenwood House’s philosophy is to offer holistic mainstream 
education, which helps children develop all-round skills, catering 
for the body, mind, social and emotional development and 
well-being, and for the spiritual development of each and every 
child. The school includes a pre-preparatory, preparatory and 
college from Grade 000 to Grade 12.

www.glenwoodhouse.co.za

3 2006 Western Cape ISASA ECDC

CAPS

IEB SAGS

Centurus Colleges are a family of independent,  
co-educational schools providing superior education services for 
children of varied abilities, embracing diversity and change in 
pursuit of academic, sporting and cultural excellence. The schools 
provide a dynamic and progressive education for the individual 
needs of the students from Grade 0000 to 12 in pre-preparatory, 
preparatory and high school, and also offers boarding.

www.centuruscolleges.co.za

9 2005 Gauteng and 
North West

ISASA ECDC

CAPS

IEB SAGS

Maragon Schools combines excellence with a Christ-centred 
education while maintaining a healthy balance across all 
disciplines. The schools maintain high academic, cultural and 
sporting standards in pre-primary, primary and high school from 
Grade 0000 to 12. 

www.maragon.co.za

9 1999 Gauteng ISASA ECDC

CAPS

IEB SAGS

Charterhouse is an independent, co-educational school with 
long-standing traditions. The school has a commitment to the 
all-round development of each student from Grade 0000 to 7, to 
enable them to be the cause of their own success. 

www.charterhouse.co.za

2 1976 Gauteng Cambridge International 
Primary

Junior Colleges is a brand of nursery schools that provide 
superior quality education and care to children aged from six 
weeks to six years and up to Grade 1 at selected sites. A formal 
curriculum creates meaningful and happy early learning 
experiences in a safe environment and prepares students 
exceptionally well for their entry into formal education.

www.juniorcolleges.co.za

7 1979 Gauteng Structured Early Years 
Foundation Stage (EYFS)

ISASA ECDC

Abbotts College recognises the individual needs of its 
students and helps them to develop their full academic potential 
in an inclusive, caring and focused environment. Catering for 
Grade 8 to 12 students, the college helps high school students 
achieve their best possible results by combining methods of 
expert teaching, pure academic focus and unique processes.

www.abbotts.co.za

6 1971 Gauteng and 
Western Cape

CAPS

DIVISIONAL REVIEW: SCHOOLS

BRAND OVERVIEW
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Founders Hill College provides a sound academic footing 
while preparing pupils for life beyond matric. This is achieved 
through a focus on the delivery of a purposeful academic 
programme and a strong extramural offering from  
Grade 0 to 9.

www.foundershillcollege.co.za

3 2016 Gauteng ISASA ECDC

CAPS

Copperleaf College in Centurion provides a sound academic 
footing while preparing pupils for life beyond matric. This is 
achieved through a focus on the delivery of an excellent 
academic programme and a strong extramural offering from  
Grade 0 to 8.

www.copperleafcollege.co.za

3 2017 Gauteng ISASA ECDC

CAPS

IEB SAGS

Summit College delivers an overall educational experience 
that effectively prepares learners for citizenship and allows 
learners to unlock their individual full potential. The school 
provides inclusive co-educational learning in a nurturing 
environment from Grade 0000 to 12.

www.summitcollege.co.za

3 1989 Gauteng ISASA ECDC

CAPS

IEB SAGS

Greenwood Bay College is a secular school with a modern, 
forward-looking approach to education. With the focus on 
manners, integrity, trust and self-discipline, the school runs from a 
toddler class, through Grades 000 to Grade 12.

www.greenwoodbaycollege.co.za

3 2016 Western Cape Cambridge International

Kathstan College offers a mainstream education in a 
supportive and inclusive environment and is committed to 
providing the best education and environment for each student. 
Teachers work on each child’s strengths as well as their 
weaknesses, ensuring each student is given the attention 
they require from Grade 000 to 12.

www.kathstancollege.co.za

3 1988 Gauteng ISASA ECDC

CAPS

The Bridge Assisted Learning School provides 
specialised education for Grade 0 to Grade 7 students that 
require learning intervention. Through small classes and 
individual attention, the school is able to instil not only the skills, 
but also the self-esteem that will allow students to take on 
their learning journey with confidence. 

www.thebridgeschool.co.za

2 2018 Gauteng ISASA ECDC

CAPS

Our brands in the rest of Africa
Gaborone International School provides an excellent 
English medium education with attention given to learners’ 
academic, physical and moral needs. The school offers affordable 
private education from crèche and reception to standard 1 to 7, 
and secondary education from form 1 to 4.

www.gaboroneinternationalschool.co.bw

3 1991 Botswana ISASA ECDC

Botswana National 
Syllabus (PSLE) 

Cambridge International 
General Certificate of 
Secondary Education 
(IGCSE)

* Numbers as at 28 February 2018. Schools listed by phase.
**  ADvTECH Academies is the umbrella brand to multiple schools, each with an ethos that reflects the needs of the local community. 

Each school retains its own identity but benefits from the expertise of the ADvTECH Academies management.

Please refer to our website www.advtech.co.za for an interactive map of our site locations.  

On pages 42 to 43 you can read more about our relationships with key stakeholders.  

In our academic excellence feature we focus on the curriculum requirements, please refer to pages 26 to 27.

**

BRAND OVERVIEW
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STRATEGY

As the leader in the premium private 

schooling sector, the division is 

renowned for its commitment to 

academic excellence.

This commitment is at the heart of the business, providing 

quality pre-primary, primary and secondary education that is 

fundamental to the sustainability and reputation of the group. 

Therefore, we consistently ensure excellence to maintain our 

leading position as a premium education provider. 

With the consistent increase in demand for education, there has 

been rapid growth in the private education sector. 

Consequently, we continue to develop opportunities for 

expansion in the premium sector and have identified the 

mid-fee sector and opportunities in the rest of Africa for 

additional growth. 

Our pipeline is continuously being developed to take advantage 

of growth opportunities, ranging from greenfields and 

acquisitions, to new product development. 

For more information on how we consistently ensure 

academic excellence, refer to our feature on pages 26 

to 31 which illustrates how we maintain our leading 

position as a private education provider in Africa. 

9
students achieved

 9 
distinctions

1
student obtained

 11  
distinctions

26
students achieved

 8 
distinctions

41
students achieved

 7 
distinctions

58
students achieved

 6 
distinctions

DIVISIONAL REVIEW: SCHOOLS continued

An average  
of

1.6 
distinctions per 

student

Crawford Schools 
 averaged

2.4
distinctions
per student

Glenwood 
House 

averaged

3
distinctions
per student

99% 
Matric pass rate

84%
Bachelor pass rate 
(qualifying for entrance 

into universities) 

169
students were

in the top

1
of IEB results
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PERFORMANCE HIGHLIGHTS

The schools division grew 

student numbers by 10% from 

24 199 students at the end of 

February 2016, to 26 713 

students at the end at 

February 2017. The division 

currently comprises 89 schools. 

While the overall enrolments were in line with 

our expectations and the mid-fee schools 

performed well, the difficult economic climate 

and unsettled socio-political environment had 

an effect on enrolment numbers at the 

premium brands. We have seen a consistent 

rise in the number of families emigrating and 

re-locating within South Africa, and this trend 

had a particularly negative effect on enrolled 

numbers as we lose students in grades where 

it is often difficult to replace them. Together 

with an increase in withdrawals and exclusions 

as a result of financial pressures, these factors 

negatively affected overall student number 

growth for 2017. 

Following recent developments on the 

political front, an improved sentiment in the 

country should translate to better actual 

circumstances. Although we do not foresee 

short-term relief, we are confident that we will 

see a return to higher levels of profitability as 

growth and restructuring efforts deliver 

results. 

Refer to our operating environment  

on page 16 for more insight.

Several management changes were made in 

the schools division and our operational 

structures were reorganised to drive greater 

focus and efficiency. In addition, the 

implementation of a new schools 

administration system as a common platform 

across all schools will enable scale leverage, 

information consistency and online access of 

information for staff, students and parents, all 

of which will result in improved administration 

efficiencies. 

GROWTH AND EXPANSION
The division’s performance in the mid-fee 

segments has been outstanding. The 

ADvTECH Academies umbrella, which includes 

multiple community-based mid-fee schools, 

saw student numbers grow ahead of 

expectations. With new projects in the pipeline 

and acquisition opportunities, we expect to 

deliver further growth in this segment. 

ADvTECH Academies’ first greenfield 

development, Founders Hill College (which 

opened in 2016) and the second, Copperleaf 

College in Centurion, which opened in  

January 2017, performed beyond our 

expectation and expansion projects for both 

schools are under way for 2018. Building on 

the success of Maragon Olympus in Pretoria, 

we opened Maragon Mooikloof high school. 

The strategic expansion to strengthen our 

position in the Western Cape included the 

acquisition of Glenwood House School in 

George, Greenwood Bay College in 

Plettenberg Bay and Elkanah House in Cape 

Town, adding approximately 2 500 students 

to the division. Our representation in this 

geographic region has grown to include 

13 schools and more than 3 000 students. 

Following the identification of a gap in the 

market, we developed and tailored a new 

niche offering. The Bridge Assisted Learning 

School opened its doors in January 2018, in 

Beverley in the northern suburbs of 

Johannesburg. Assisted learning provides 

specialised education for students from 

Grade 0 to Grade 7 who have a range of 

academic challenges that necessitate 

intervention. Through small classes and 

individual attention, the school is able to 

instil not only skills, but the self-esteem that 

will allow students to take on their learning 

journey with confidence. 

Significant capex projects undertaken during 

the year included capacity expansions to 

facilities at Crawford Italia, Crawford Pretoria,  

Crawford Lonehill, Crawford International 

(Kenya), The Bridge, Founders Hill College, 

Copperleaf College and Maragon Mooikloof 

High School.

Taking one of our premium and progressive 

brands into the international arena, the 

Crawford International School in Nairobi is a 

milestone for the division. The brand is known 

and valued by US Ivy league universities such 

as Columbia, Harvard and Princeton, who 

regularly visit the schools as part of their 

recruitment process. Set to open in 

September 2018, the school will offer 

excellent facilities and an academic 

programme with an enriched holistic 

approach, differentiating us from most schools 

in the region. We believe that our fee and 

product strategy will allow for successful entry 

into the competitive Kenyan market and 

provide the springboard for future 

opportunities in the region.

LOOKING AHEAD
We will maintain our efforts to find creative, 

affordable and sustainable ways to offer 

quality education. With the first year of the 

shared services integration and restructure in 

place, together with our new administration 

system, we are well positioned to establish 

more efficient and cost effective solutions 

while providing additional customer-centric 

services.

Over the past few years, we focused on 

improving our pipeline of new sites and we 

anticipate several more greenfield 

developments in the mid-fee sector in 2019, 

to accommodate this growing demand.

The overall growth of the division, including 

the new schools and acquisitions, is expected 

to continue at a steady pace in line with the 

group’s growth strategy.

Refer to pages 42 and 43 to understand 

how we engage with our key stakeholders.
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DIVISIONAL REVIEW: TERTIARY

BRAND DESCRIPTION

NO
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*

EST LOCATION
ACCREDITATION 
AND ENDORSEMENTS

The Independent Institute of Education (IIE)  
is responsible for the academic leadership and 
governance in the group. As a national provider, 
the IIE oversees a total of 21 DHET registered** sites in 
the group.

www.iie.ac.za

2005 Gauteng The Department of Higher 
Education (DHET)

British Accreditation Council 
(BAC)

Open University (OU) 

Higher Education Quality 
Committee (HEQC)

South African Institute of 
Chartered Accountants (SAICA)

Chartered Institute of Business 
Management (CIBM)

Federated Hospitality 
Association of South Africa 
(FEDHASA)

Hochschule für Gestaltung (HfG)/
University of Art and Design in 
Offenbach

The African Institute of the 
Interior Design Professions (IID) 
partnership

The Design Education Forum of 
Southern Africa (DEFSA)

  Autodesk, Inc.

Project Management South 
Africa (PMSA)

Microsoft IT Academy

Public Relations Institute of 
South Africa (PRISA)

Chartered Institute of 
Management Accountants 
(CIMA)

The Marketing Association of 
South Africa (MA(SA))

The Digital Marketing Institute

Rosebank College offers an affordable and unique 
urban higher education experience with campuses 
located in the heart of city centres. A focus on courses 
that are fully integrated with work experience ensures 
graduates are ready to step into the work environment.

www.rosebankcollege.co.za

7 1948 Gauteng, 

Free State, 

KwaZulu-Natal 

and Limpopo

 

Varsity College is a premium education brand 
based on a uniquely progressive approach to teaching, 
learning and development. This student-centric 
approach focuses on academic excellence, pioneering 
teaching practices, all-encompassing student support 
and authentic student life experiences.

www.varsitycollege.co.za

8 1991 Gauteng, 

Eastern Cape, 

KwaZulu-Natal 

and Western 

Cape

Vega produces graduates who are able to design and 
create original strategic solutions to brand challenges 
in business and society. 

The Design School of Southern Africa has been 
incorporated into the Vega offerings. 

4 1999 Gauteng, 

KwaZulu- 

Natal and  

Western Cape

www.vegaschool.com

The Private Hotel School is a leading hotel, 
hospitality and culinary school based in Stellenbosch 
and Johannesburg. Their dynamic team guides 
students and creates a strong foundation for a 
successful career in the hospitality and tourism 
industries. The curriculum is taught through innovative 
academic methods and provides practical training 
and opportunities with respected industry partners.

www.privatehotelschool.co.za

1 2006 Western Cape DHET, QCTO, City & Guilds (UK), 
SACA and America Hospitality 
Academy – International Hotel 
Management School  
(AHA-IHMS)

Federated Hospitality 
Association of Southern Africa 
(FEDHASA)

Association of Private Providers 
of Education Training and 
Development (APPETD)

Stellenbosch Tourism

Serves on the Management 
board of EUROCHRIE, the official 
federation of Europe and Africa 
of the International Council 
for Tourism and Hospitality 
Educators

BRAND OVERVIEW
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BRAND OVERVIEW

BRAND DESCRIPTION
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EST LOCATION
ACCREDITATION 
AND ENDORSEMENTS

Capsicum Culinary Studio is South Africa’s 
largest chef school. The professional courses offered are 
internationally accredited and allow graduates entry 
into the global marketplace. Capsicum’s purpose is to 
support students in developing the key skills, qualities 
and attitudes required for a successful career in the 
culinary arts industry.

www.capsicumcooking.com

6 2003 Gauteng, 

Eastern Cape, 

KwaZulu-

Natal and 

Western Cape

The Quality Council for Trades & 
Occupations (QCTO) 

Institute of Certified 
Bookkeepers (ICB)

The City & Guilds Institute (UK)

Swiss Education Group (SEG)

World Association of Chefs’ 
Societies (WACS)

The South African Chefs 
Association (SACA)

Oxbridge Academy provides the opportunity for 
students to study a wide range of nationally and 
internationally recognised courses and qualifications 
from home. The distance learning model enables 
students to work and gain practical experience while 
they gain relevant theoretical knowledge through 
their studies.

www.oxbridgeacademy.co.za

1 1997 Western Cape DHET, QCTO, UMALUSI, select 
courses endorsed by IIE

Institute of Certified 
Bookkeepers (ICB) 

Education, Training and 
Development Practices Sector 
Education and Training Authority 
(ETDP SETA) 

APPETD 

 South African Institute of 
Occupational Health and Safety 
(SAIOSH)

Our brands in the rest of Africa
The University of Africa is a private open distance 
learning tertiary institution with an expanding portfolio 
of faculties and programmes ranging from diplomas to 
PhDs. As a pan-African university, its mission is to 
respond to the actual and realistic needs of students 
who want to empower themselves, their families and 
their communities.

www.universityofafrica.net

1 2007 Zambia The Zambian Ministry of 
Education, Science, Vocational 
training and Early Education

* Number of campuses as at 28 February 2018. 
** DHET Registration nr. 2007/HE07/002.

Please refer to our website www.advtech.co.za for an interactive map of our site locations.  

The academic excellence feature on pages 26 to 31 focuses on the accreditation and qualifications in more detail. 

Refer to our key stakeholder relationships on pages 42 and 43.
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DIVISIONAL REVIEW: TERTIARY continued 

STRATEGY

Our strategy is to drive the  

quality and accessibility of our 

qualifications in this slow  

growth economy.  

We focus on ensuring that our qualifications remain 

current and relevant and that the content and 

assessments bridge the curriculum and the 

constantly evolving world of work. Our programmes 

prepare students for the workplace by incorporating 

placements or simulated workplace experience or 

other practical components. To ensure that many of 

our graduates find employment we have developed 

several support and development initiatives including 

our very successful Graduate Empowerment 

Programme (GEP). 

Please read more about how we ensure academic 

excellence on pages 26 to 31. 

voted the
Coolest Campus

in 2017 by the Sunday
Times Generation Next 

youth survey

 
Promax Africa 
Future Award

D&AD  
Awards* 

New Blood 

Pencil 
Winner

IAB Bookmark 

Black Pixel 
Award

Winner of  
the National 

Instagram  
Hack at the  

2017 Loeries

4 

Pendoring 
finalists

3 
gold pack 

finalists

Loerie Awards: 

2 gold

2 silver 

4 bronze

International  
student and lecturer 

exchange  
France, the Netherlands, 

Mauritius, Nigeria  
and Nepal

ACCOLADES

*   Global Association for Creative Advertising & Design Awards.
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PERFORMANCE HIGHLIGHTS

The tertiary division continued its recent 

success and has had another year of excellent 

organic growth.  The division’s brands have 

strong value propositions and are well 

positioned to effectively deliver a quality 

offering to their respective target markets. 

This, together with good operational 

structures and efficiencies, has created a 

platform for robust growth despite the tough 

economic environment.

Through the GEP, we offer structured career 

services, including coaching workshops for 

students and graduates, mentorship 

programmes and graduate placements while 

engaging and partnering with corporates –  

their prospective employers. The division has 

supported and matched graduates with the 

more than 700 prospective employers and 

businesses on our books, which include top 

companies such as Apple, Barloworld 

Logistics, Bidvest, Bytes Technology, 

Dimension Data, Discovery, FNB Wealth, 

Investec, Mr Price, Netcare, Standard Bank and 

Vodacom. Rosebank College alone has placed 

4 030 of its students in jobs since 2016.

Varsity College remains our largest brand in 

the tertiary portfolio and with an unrelenting 

focus on the best teaching and learning 

practices, our students obtain excellent 

academic results and distinction rates. For the 

last six years, Varsity College students have 

achieved an 82% module pass rate average 

and an 83% pass rate in 2017 in the South 

African Institute of Chartered Accountants’ 

(SAICA) ITC Certificate board exams, with five 

of the top 20 students being from Varsity 

College. The brand also offers students a 

balanced student life experience which 

includes a wide range of sports, cultural and 

social activities.  

Vega School, an industry-renowned leader in 

creative design, brand and business 

education, was ranked as the top creative 

based educational institution in South Africa 

by the internationally recognised Loerie 

Awards. Vega students also received several 

other industry accolades showcasing the 

level of excellence inspired and nurtured at 

the brand. 

Students and lecturers were recognised 

internationally through exchange 

programmes with global thought leading 

institutions. These include Fontys Academy 

for Creative Design in the Netherlands,  

Sup de Pub, a leading communications 

school in France, and Orange Academy based 

in Lagos, Nigeria.

For a quick overview please refer to 

our performance against objectives 

on pages 10 to 15.

Rosebank College launched the School of 

Education in 2018. The accredited IIE 

education degrees, offered for the first time 

through Rosebank College, were designed 

with the teacher’s development in mind, and 

focus on equipping our graduates with the 

necessary skills and tools to become effective 

and student-centred educators.

The acquisition of University of Africa (UoA), 

which became effective in 2017, signifies the 

tertiary division’s first step beyond SA’s 

borders. It is in line with our strategic vision to 

expand into the rest of Africa. 

The UoA offers distance education 

programmes with a student base in Southern 

Africa including Zambia, Zimbabwe, Angola, 

Uganda and the DRC. It has developed a 

business model to make tertiary education 

more accessible to many communities by 

offering ‘register as you go’ and ‘pay as you go’ 

courses. 

To improve customer service to our students, 

a 24-hour service desk was introduced, 

enhanced and supported by new 

technologies. The result is a positive user 

experience, streamlined systems and reduced 

administrative costs. 

Refer to our key stakeholder 

relationships on pages 42 to 43.

GROWTH AND EXPANSION
Organic growth has been the most significant 

driver of the division’s excellent results, with 

acquisitions more focused on adding to the 

portfolios and entering growing sectors in the 

tertiary education space.

The blended learning model, implemented at 

the Rosebank College digital campus in 

Polokwane, proved to be successful with 

excellent academic results and an enhanced 

student learning experience. This success led 

to the opening of two new campuses, 

applying the same model, in Pietermaritzburg 

and Bloemfontein in 2018. The Rosebank 

College Durban campus moved to new 

facilities to increase capacity and simulate the 

mega-campus model in Johannesburg.

Statistics show that tourism remains one of 

the fastest-growing economic sectors, 

contributing about 4.5% to total employment 

in 2015/2016.  We concluded the acquisition 

of a majority stake in The Private Hotel School 

(TPHS), a leading hotel, hospitality and 

culinary school offering 13 accredited 

programmes delivered from a well-established 

campus in Stellenbosch. TPHS, combined with 

Capsicum Culinary Studio, has established our 

presence in the hotel, hospitality and culinary 

education sector. 

LOOKING AHEAD
Considering the 2017 organic growth in 

enrolment numbers and our expansion into 

other education sectors through acquisitions, 

we confidently predict further growth in 2018.

We continue to explore new geographies, 

delivery channels and product formats in 

order to identify further growth opportunities. 

Effective online education strategies will be 

applied in the coming years to support our 

expected growth in the distance education 

space.

A joint campus for The Private Hotel School 

and Capsicum opened in 2018 in the vibrant 

Rosebank area in Johannesburg, with the 

premises specifically selected due to 

Rosebank’s positioning as a hospitality and 

tourism hub. The new facilities include lecture 

venues, leading edge training kitchens, a fully 

operational deli and conference facilities, all of 

which combine to ensure a superior learning 

experience for our students. 

Refer to the CEO’s report on pages 18  

to 21 for more insight.
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Network Recruitment comprises three specialist areas: 
Network engineering, Network finance and Network IT 
recruitment, and has over 30 years’ experience in offering 
optimum permanent staffing solutions to clients and candidates 
in these industry sectors.

 

 
 

www.networkrecruitment.co.za

3 1987 Gauteng Association of Chartered 
Certified Accountants 
(ACCA) 

The Federation of African 
Professional Staffing 
Organisations (APSO)

The Confederation of 
Associations in the 
Private Employment 
Sector (CAPES)

The Chartered Institute 
of Management 
Accountants (CIMA)

College of Chartered 
Accountants

Information Technology 
Association (ITA)

South African Institute  
of Professional 
Accountants (SAIPA)

The Association for 
Operations  
Management of 
Southern Africa (SAPICS)

SmartProcurement

Communicate Recruitment is a specialist recruitment 
company with more than three decades of experience, 
connecting great people in the engineering, finance, IT and supply 
chain/freight industries throughout Africa. We partner with our 
clients and candidates and introduce them to exceptional people 
and opportunities on a permanent, contract or temporary basis.

www.communicate.co.za

5 1982 Gauteng, 

KwaZulu-

Natal and 

Western Cape

Cassel & Company has a track record of service excellence 
that spans 28 years and offers premier permanent, temporary and 
contract staffing solutions in accounting and finance.

www.cassel.co.za

1 1989 Gauteng

CA Financial Appointments has earned a reputation as the 
preferred recruiter in the accounting field. Striving to deliver on 
quality, the brand delivers within client expectations with each 
unique placement.

www.ca.co.za

1 1997 Western Cape

Tech-Pro Personnel is the unrivalled leader in supply chain 
management recruitment and is actively involved in the 
development of this profession in South Africa. The brand offers 
permanent staffing solutions in logistics, planning, procurement 
and technology.

www.tech-pro.co.za

1 1997 Gauteng

Insource.ICT specialises in permanent and contract information 
communication technology (ICT) staffing solutions, placing 
candidates at all levels within organisations nationwide.

www.insource.co.za

1 2000 Gauteng

The Working Earth is South Africa’s only recruitment 
advertising specialist that links advertising to electronic response 
handling using the power of the internet. The brand offers the 
following recruitment methodologies: advertising response 
handling, electronic recruitment, in-company recruitment and 
recruitment advertising.

www.theworkingearth.co.za

1 2000 Gauteng

Our brands in the rest of Africa
Africa HR Solutions offers payroll and compliance solutions 
across the African continent. Africa HR is based in Mauritius, with a 
network that has been expanded through years of hard work to 
cover various African countries. Africa HR offers local and expat 
outsourcing solutions.

www.africa-hr.com

3 2015 Mauritius Professional Employer 
Organisation (PEO)

CA Global (Pty) Ltd is the holding company of CA Mining, 
CA Engineering, CA Oil & Gas and CA Finance & Banking. The team 
and directors have extensive recruitment knowledge on the 
African continent, providing clients with the talent required for 
their business success.

www.caglobalint.com

2 2007 Western Cape

Please refer to our website www.advtech.co.za for an interactive map of our site locations. 

BRAND OVERVIEW
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PERFORMANCE HIGHLIGHTS
Results in the South African market 

remained flat, attributed to the uncertain 

socio-political environment which  

affected a volatile job market experiencing 

high unemployment rates. 

Despite the challenging economic 

conditions, the division maintained similar 

volumes of candidate placements 

(permanent and temporary) to those of 

2016, maintaining its position as market 

leader in temporary and permanent 

placements in South Africa.

To counter the effect of low economic 

activity in the domestic market, we 

continued to broaden our prospects and 

services in different market segments in the 

wider African market. 

The division showed significant growth in 

the African market, taking advantage of a 

positive economic climate and recovery in 

the market, particularly in the mining 

industry. Most notably, Africa HR Solutions, 

which operates in the contracting space, 

saw an increased number of placements in 

various African countries.

The recruitment process outsourcing 

function, launched in 2016 through  

The Working Earth, saw some initial 

successes and business operations have 

been scaled up to enable further growth. 

Roll-out will be extended to other clients, 

including ADvTECH head office and tertiary 

division brands. 

Improved efficiency and cost saving efforts  

saw the Brent Personnel and Inkokheli 

brands being successfully incorporated into 

the Cassel and The Working Earth brands, 

resulting in stronger operational structures 

and support systems.

We were able to speed up the placement 

process through optimising the use of 

technology and systems, as well as 

streamlining processes and improving 

database management and extraction. This 

led to the speeding up of the process to 

identify the best candidates and placing 

them with clients requiring scarce skills, 

resulting in increased customer satisfaction.

LOOKING AHEAD
We will continue to seek opportunities to 

extend and strengthen our position across 

the African continent in both temporary 

and permanent placements, though we 

expect a continued tough market within 

the South African economy.

Finding innovative ways to streamline the 

recruitment process while upholding the 

high levels of professionalism in each of the 

niche sectors of specialisation is an ongoing 

objective.

For more insight please refer to the 

CEO’s report on pages 18 to 21.

STRATEGY

Attracting and retaining 

the best people remains 

our priority.

We realise that we would 

not be able to achieve 

success without the 

enthusiasm, commitment 

and hard work of all staff 

members across the 

division. 

We therefore continually invest in our people 

and strive to offer optimum working 

conditions to sustain our market-leading 

position in the recruitment industry. Over the 

past three years, our consultant retention and 

development strategies, together with 

standardising employment benefits, have 

proven effective.

Having numerous brands in one division 

creates a healthy level of competition while 

at the same time all can benefit from shared 

expertise and well-documented best practice 

principles. The resourcing brands all have 

distinct personalities, but they have one thing 

in common: commitment to providing the 

highest levels of service to their candidates  

and clients. 

Resourcing services include an in-depth 

analysis of specific needs, personalised advice 

on market trends and available opportunities 

in a given market sector. Each client deals 

with a single recruiter who takes care of their 

specialist needs.

The transformation of our workforce 

demographics to better represent the 

communities in which we operate remains 

an ongoing focus for the division. 

A proprietary learnership programme, 

arranged through the Federation of African 

Professional Staffing Organisations (APSO), is 

in place to enable the development of critical 

scarce skills in the South African employment 

sector. It equips talented individuals with the 

skills they need to find employment. 

A FOCUS ON QUALITY
Barriers to enter the recruitment industry are 

minimal because there are few legislative or 

other requirements. For this reason, it is vital 

that the division retains its solid reputation as 

a leading provider of quality candidates. All 

our brands are accredited members of a 

number of professional bodies including 

APSO, the Institute of Personnel Service 

Consultants (IPSC), the Confederation of 

Associations in the Private Employment Sector 

(CAPES) and the Information Technology 

Association (ITA). 

Leveraging off LinkedIn’s unique global social 

media positioning to source candidates, the 

division further increased its LinkedIn recruiter 

subscriptions in 2017. 

To ensure the continued excellence in quality 

and superior service, the division conducts 

annual independent, client-focused market 

research activities. The findings of these 

studies help to identify areas for improvement. 

There is also a rigorous internal quality 

auditing process to ensure that the placement 

of quality candidates, best suited to client 

requirements, is consistently efficient. 

Please read more about our relationship 

with key stakeholders on pages 42 and 43.

In the CEO’s report on pages 18 to 21 

please read more about our strategic 

objectives and our improved BB-BEE 

transaction.

For a quick overview please refer 

to our performance against 

objectives on pages 10 and 15.




