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ABOUT ADvTECH

We aim to build and grow a high quality organisation 

in education, training and placement that is widely 

recognised for passionate commitment and success  

in enriching people’s lives and future. 

We aim to grow a reputation for our ability to make  

a real difference to the people we serve, for our 

connectedness and partnerships with African and 

global markets and players, for the relevance, quality 

and usefulness of our offerings, and for the enterprising 

and agile way in which we approach our task.

We will achieve this by focusing on our customers and 

taking a lead from our markets, by our innovative 

approach, especially in harnessing the power of 

technology, and by striving for excellence and 

sustainability in all we do.

Through our own ethical conduct, 

practices and policies we seek to 

set an example to our learners, 

students and clients.

ETHICS

Sound education and placement 

depends on empowered and 

successful human interaction on 

a personal level.

We aim to create and add quality 

in everything we do. 

By using resources wisely, and 

within the means created by our 

income, we aim to ensure that our 

organisation continues to serve 

future generations. 

We take special responsibility for 

the people, especially young 

people, who are students, clients 

and staff, by our example and by 

caring for their safety and needs. 

Respecting each other as well as 

clients and candidates.

PEOPLE 

CENTREDNESS

HIGH QUALITY

SUSTAINABILITY

CARING AND  

RESPONSIBLE 

LEADERSHIP

RESPECT

At our core, irrespective of the brand, ADvTECH  
delivers excellence.

Read more about our initiatives and successes in 

the academic excellence feature on pages 26 to 31.

The brands under the ADvTECH umbrella operate 

independently while being fully supported by the group.

This enables each brand to focus on its offerings and value 

propositions such as unique ethos, products and student 

learning experience, tailored to the specific target 

audience, community and market. The range of brands 

and their niche positioning enables us to provide quality 

education to specific markets.

ADvTECH’s schools division comprises eight brands in 

South Africa, Botswana and Kenya. We own eight 

distinctive tertiary brands in South Africa and Zambia, 

including The Independent Institute of Education, which is 

South Africa’s largest and most accredited private higher 

education institution. Resourcing division’s nine brands 

place thousands of candidates annually across the 

continent in 19 countries.

Refer to pages 32 to 41 for our brands overview.

The significant capitals we relied on and  

that impact our business are discussed on  

pages 8 and 9.

Founded in 1978, the ADvTECH 

group is Africa’s largest private 

education provider and a 

continental leader in quality 

education, training, skills 

development and placement 

services. 

The group reports its performance 

in a segmental structure reflecting 

the schools and tertiary as two 

separate education divisions, and 

resourcing as the third division. 
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OUR BRANDS

SCHOOLS DIVISION

Our schools  
in the rest 
of Africa

Our brands  
in the rest 
of Africa

TERTIARY DIVISION

Our brands  
in the rest 
of Africa

RESOURCING DIVISION

Please refer to our brand overview pages for more detailed information.  

Schools brands on pages 32 to 33, tertiary brands on pages 38 to 39 and resourcing brands on page 40.




